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Economic Contributions of the 2014 Firefly Music Festival
Executive Summary and Key Findings

The 2014 Firefly Music Festival contributed to the economy in a variety ways: (1) Firefly added a total of more than $68 million in
spending for goods and services throughout the economy, which amounted to more than 5850 per guest. (2) Firefly supported the
equivalent of 579 full-time jobs with total additional wage and salary payments of more than $23 million. (3) Firefly increased Local,
State and Federal taxes by nearly $10 million. Total contributions include direct and multiplier effects. Direct event activity has
multiplied contributions throughout the economy. For every $100 of direct or initial spending, another $170 is spent throughout the
economy and for every 100 direct or initial jobs created by the festival, another 70 jobs are created throughout the economy.
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Total Economic Contribution of the 2014 Firefly Music Festival
Sum of Guest, Providers and Event Organizer

Contributions $ 68,003,616 579 S 23,459,163 JEELK[ER:L]

Contribution per guest $850
Multipliers (Total Contributions / Total Direct) 2.7 . 2.24

Firefly's Guests

Economic contributions came from the expenditures made by the 80,000 Firefly guests who traveled from all 50 states and 24 foreign
countries to spend 280,000 person-days at the 2014 Firefly Music Festival. They told us about their purchases, from both on-site
vendors and off-site businesses, while enroute to, and locally during Firefly, in over 900 interviews during the festival and in more

than 5,000 on-line survey responses.

Direct Spending by Guests S 12,687,608 203 $ 5,235,273
Additional Multiplier Contribution S 22,313,660 122 S 6,649,439
Total Economic Contribution from Guests 3 35,001,268 325 S 11,884,713 IS 5,392,386

Firefly's Providers: Performers, Staff, Media, Vendors and Volunteers

Economic contributions came from the expenditures made by the 2,398 performers and their crews, the 2,025 staff employed by Red
Frog for the festival, the 336 members of the media covering the event, the 4,125 independent vendors at the event and the 1,400
volunteers who logged more than 38,000 hours at the 2014 Firefly Music Festival.

Direct Spending by and for Providers S 2,717,546 29 S 988,448
Additional Multiplier Contribution S 4,354,071 24 S 1,344,309
Staff & Volunteer Total Contribution S 7,071,617 53 S 2,332,757 N0k T 5]
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Economic Contributions of the 2014 Firefly Music Féstival (continued)
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Firefly's Event Organizers' Purchases of Goods and Services

Economic contributions came from the expenditures made by Red Frog for all the the equipment (stages, seating, bleachers, bars,
etc.), supplies (ice, roadway and other maintenance materials, etc.), and services (security, waste removal, communications, medical)
automotive services, etc.) required to support the 2014 Firefly Music Festival.

Direct Spending by Event Organizers S 9,701,139 111 S 4,267,386
Additional Multiplier Contribution S 16,229,591 90 S 4,974,308
Event Organizers Total Contribution S 25,930,730 201 9,241,693 i 3,450,051

Total Spending for Goods and

Services throughout the
Business Sectors Economy

Food service and drinkingestablishments $6,925,768 120.4
Retail stores $7,596,579 120.4
Security services $3,176,012 58.1
Building maintenance and repair services $2,249,723 33.7
Hotels and motels $2,196,548 19.1
Real estate services $3,206,866 17.2
Hospitals, physicians and other medical services $1,875,507 16.5
Wholesale trade businesses $2,817,301 12.8
Gasoline stations $1,364,302 12.1
Employment services $402,864 9.9
Waste management services $2,061,041 9.6

Jobs Supported by the Spending
(F.T.E.)

Methodology for Measuring Firefly's Economic Contributions
The analysis begins by carefully measuring the direct jobs, payroll and output created by the expenditures by, and in support of,
Firefly's guests, providers and the event organizer. Care is taken to insure that each initial expnditures is counted once, and only once.
These initial expenditures begin to ripple through the economy in the form of purchases of goods and services from the many diverse
business suppliers that support Firefly's activities, directly or indirectly. In addition there are further impacts on the economy as the
employees of Firefly and all of its direct and indirect suppliers spend their wages and salaries. All of these further purchases are
termed "additional multiplier contributions." The total contribution is the sum of the direct or initial spending and the multiplier
contributions. At all stages of purchasing goods and services and paying of wages and salaries, additional taxes are paid to Federal,
State and Local governments. The multiplier contributions and tax payments are calculated using the Minnesota IMPLAN Group’s
widely-used, well-respected modeling system which uses Federal government economic data.
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